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THE EXECUTIVE DIRECTOR

Southern Humboldt Chamber of Commerce & Visitor Center
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CONNECTING COMMUNITIES - SUPPORTING BUSINESSES - INSPIRING TRAVEL

Dear Chamber Members, Community Partners, and Friends,

On behalf of the Southern Humboldt Chamber of Commerce & Visitor Center, | want to express my sincere appreciation for
your continued support, partnership, and commitment to strengthening our local business community.

For more than 80 years, the Southern Humboldt Chamber of Commerce has served as a trusted resource, advocate, and
connector for our communities. Throughout the decades, our mission has remained focused on supporting local businesses,
creating meaningful connections, promoting economic vitality, and celebrating the people and places that make Southern
Humboldt unique.

Your Chamber membership is more than a listing — it is an investment in a stronger, more connected community. Through
business promotion, referrals, networking opportunities, workshops, advocacy, community programs, and partnerships, we
work year-round to support the success and visibility of our members.

Our Visitor Center remains a cornerstone of that mission. Every day, we welcome travelers, answer questions, provide
recommendations, and connect visitors directly with local businesses, attractions, lodging, restaurants, services, and
experiences throughout our region. Each conversation creates an opportunity to support our members and strengthen our
local economy.

While Southern Humboldt is our home — from the Humboldt/Mendocino County line north to Weott, west to the Lost Coast,
east to Alderpoint, and throughout the Avenue of the Giants corridor — our partnerships and promotion extend countywide.
We recognize that collaboration strengthens our entire region and creates more opportunities for our businesses and
communities.

As a Chamber of Commerce, Visitor Center, Destination Marketing Organization, and Gateway Partner, our work connects
business support, visitor engagement, community development, and regional promotion. From marketing campaigns and
beautification projects to events, business resources, and advocacy, everything we do is focused on creating a thriving and
welcoming Southern Humboldt.

Our greatest strength has always been the partnerships we build. When businesses, organizations, and community members
work together, we create opportunities, solve challenges, and build a stronger future for our region.

Thank you for being part of the Southern Humboldt Chamber of Commerce & Visitor Center. Your membership and support
allow us to continue connecting communities, supporting businesses, and inspiring travel throughout Humboldt County.

With appreciation,
Yvonne Hendrix, Executive Director
Southern Humboldt Chamber of Commerce & Visitor Center
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Potential visitors reached through 4.5+
marketing efforts MILLION
Visitors assisted in-person, by phone, and
by email 7,395+
Community organizations, and regional 45+
partnerships
Events hosted, sponsored, or co-produced 25+
Welcoming visitors, supporting businesses, and
: YEAR-
promoting Southern Humboldt through local, R ND
regional, statewide & national outreach. ou
Regional marketing investment leveraged  $108,000+
through North of Ordinary partnership TOTAL MARKETING
BUDGET
Southern

Serving five watersheds and two

tourism regions Humboldt Giants

& The Lost Coast

¢¢ Tourism is more than attracting visitors — it is building strong communities
visitors want to experience and residents are proud to call home.

SERVING OUR REGION
With Pride for

SOUTHERN HUMBOLDT | @ Connecting Communities.
80+ Years

CHAMBER OF COMMERCE Supporting Businesses.
& VISITOR CENTER

 #h

Inspiring Travel.
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WHO WE ARE ® WEOTT E‘ HUMBOLDT

3 COUNTY
Serving Southern Humboldt Since 1941 T
: PR
Five Watersheds )
The Five Watersheds We Serve We Serve
£ N,
From the Humboldt/Mendocino County line in { S -
~® SHEL A
the south to Weott in the north, from the f COVE @® REDWAY L
o @
rugged Lost Coast to Alderpoint in the east, and : g
i i 8 i ALDERPOINT \
along the scenic Avenue of the Giants - our five GARBERVILLE .LDE 0 E
watersheds include the communities, wild PACIFIL . * P
places, and businesses that make Southern OCEAN {r
Humboldt extraordinary.
; .J:
(
* Serving two of Humboldt County's N - S ¢
(@ six designated tourism regions: L
]
, SOUTHERN HUMBOLDT GIANTS % B CHANDELIGR
5 DRIVE-THRU TREE /
& THE LOST COAST = o 1
PRE e B |2 S0 _‘_____{"' - — s e A SUE AR O AR L
MENDOCINO
COUNTY
S
¢ o )
VISITOR CENTER DESTINATION MARKETING CHAMBER OF COMMERCE GATEWAY ORGANIZATIONS
Helping visitors discover Southern Humboldt ORGANIZATION Supporting local business and Connecting Southern Humboldt
and the greater Humboldt County region. Promoting Southern Humboldt as a community prosperity. with Humboldt County and beyond.
We provide personalized travel year-round destination. We advocate for businesses, provide As the southern gateway to Humboldt
information, maps, itineraries, lodging We market Southern Humboldt through educational opportunities, promote County, we welcome visitors entering
recommendations, local referrals, regional, national, and international shopping locally, organize community the region while collaborating with
and trip planning assistance to advertising campaigns designed to programs, and strengthen the countywide partners to promote

thousands of visitors each year. increase visitation while supporting regional economy. tourism, economic development,
; local business and protecting the s s
character of our communities.

and community vitality.

T .

FIVE TWO = DESTINATION
EYTHE NUMIBERS WATERSHEDS 9 TOURISM ﬂﬁ—- el II'IoMARKETING '&"‘ESW’EE.{‘C‘E’F
SERVED ~5) REGIONS | Hb \ " ORGANIZATION
\\““NHU&!&O

66 We connect visitors with unforgettable experiences, support local businesses, and

promote Southern Humboldt as a vibrant place to live, work, and explore. 59

AVENUE OF
THE GIANTS

Scenic drives
and towering
redwoods

SHELTER COVE

Rugged coastline
and breathtaking
ocean views

GARBERVILLE

Our historic
downtown

and vibrant
community

EEL RIVER

Recreation,
relaxation and
natural beauty

CHANDELIER
DRIVE-THRU TREE

The southern
gateway
experience to
Humboldt County

80+ YEARS
SERVING
SOUTHERN
HUMBOLDT

ANNUAL REPORT

PAGE 3



OUR IMPACT

Strengthening our communities. Inspiring travel. Driving results.

The Southern Humboldt Chamber of Commerce & Visitor Center is more
than a visitor stop — we are a year-round resource, community partner,
and southern gateway connecting travelers to all of Humboldt County.
From redwood forests and coastal communities to local businesses and
hidden gems, we help visitors explore the entire region while showcasing
the unique beauty and character of Southern Humboldt.

2025/2026 HIGHLIGHTS

4.5+ =
% e + + The Southern Humboldt Chamber of Commerce & Visitor Center
@ M".LION 4’1 55 1’380 1’860 serves as a year-round resource connecting visitors, residents, and

businesses with information, services, and support.

ROI IN ACTION

POTENTIAL VISITORS VISITORS ASSISTED PHONE CALLS EMAIL INQUIRIES ok > Hanialdee
s the southern gateway to Humboldt County, we promote not
HETEE AL U BA ALIHINERA e only Southern Humboldt but also destinations and communities

MARKETING EFFORTS throughout the entire county. Connecting travelers to
communities, attractions, local businesses, and experiences while

et strengthening the region we call home.
o1,295,55+ g 5 ﬂ 45+ 25+ YOUR INVESTMENT. OUR WORK. OUR COMMUNITY WINS.

DIGITAL REACH ACROSS WATERSHEDS COMMUNITY EVENTS HOSTED,
WEBSITE & SOCIAL MEDIA SERVED ORGANIZATIONS, AND SPONSORED R e
PLATFORMS REGIONAL PARTNERSHIPS ~ OR CO-PRODUCED INVESTMENT LEVERAGED

THROUGHPARTNERSHIPS

OU R IM PACT REACH ES Through strategic partnerships and matching opportunities, investment

in the SHCOC & Visitor Center is expanded through:
9 0 (3 X « North of Ordinary Partnership with Visit California

<> << ... « Regional advertising campaigns
5 WATERSHEDS SERVED 2 TOURISM REGIONS ~ COUNTYWIDE VISITOR ~ REGIONAL PARTNERSHIPS « Business support and advocacy
HUMBOLDT/MENDOCINO SOUTHERN CONNECTIONS GATEWAY CHAMBERS, « Visitor services and information
COUNTY LINETO WEOTT,  HUMBOLDT GIANTS REFERRALS TO LODGING, NORTH COAST TOURISM COUNCIL, « Community beautification projects

RESTAURANTS, ATTRACTIONS, EVENTS VISIT CALIFORNIA
SHELTER COVE TO & THE LOST COAST B COMMUNIES THROLIGHOL B COMM N ORCARIZATIONS TURNING INVESTMENT INTO VISITATION, SPENDING & LOCAL PROSPERITY
ALDERPOINT HUMBOLDT COUNTY

& & Tourism is more than attracting visitors — it is building strong communities 9g
visitors want to experience and residents are proud to call home.

SOUTHERN HUMBOLDT | ( Connecting Communities. ~ SERVING OUR REGION | O arbarillont
CHAMBER OF COMMERCE Support L With Pride for & e

g MISIFEIR CENTER " Inspiring Travel. 4 80+ Years




VISITOR ENGAGEMENT & OUTREACH REPORT :

Welcoming Visitors. Sharing Our Region. Strengthening Humboldt County.

As the first Visitor Center many travelers encounter when entering Humboldt County from the south,
the Southern Humboldt Chamber of Commerce & Visitor Center (SHCOC&VC) plays a pivotal role in
shaping the initial impression travelers have of our region.

More than just a stop along the way, our Visitor Center serves as a welcoming ambassador—
introducing guests to the culture, history, beauty, and hospitality that define Humboldt County.

But our impact extends beyond Southern Humboldt. By guiding visitors to explore countywide
attractions—from the scenic Lost Coast and the towering Avenue of the Giants to the Victorian charm
of Ferndale, the historic waterfront and cultural institutions of Eureka, the lively arts and food scene in
Arcata, the riverside recreation and Bigfoot lore of Willow Creek, and the coastal beauty and family-
friendly offerings in McKinleyville—we serve as a hub of regional promotion and economic
development.

The recommendations, maps, and stories we share daily help distribute tourism traffic more evenly
across Humboldt County, generating business for local shops, lodging providers, restaurants, and
recreational services throughout the region.

The SHCOC&VC is not only a vital community anchor in Southern Humboldt—
it is also a strategic asset in Humboldt County's tourism economy. We help
turn first-time visitors into lifelong fans, and day visitors into return guests.

@ GOALS .
(& ) PHONE CALLS, VISITORS, EMAILS:

Ensure accurate and up- Offer a wide range of current tourist
to-date visitor resources, including accommodations,
information is always dining, attractions, and events. e Average monthly Phone Calls January — May: 60 per month
available.
o Maintain a safe, o Keep SHCOC&VC information e Average monthly Phone Calls June — October: 1 80 per month
welcoming, and regularly updated on Garberville.org.
enjoyable environment. e Average monthly Phone Calls November — December: 40 per month
o Provide each guest with a o Foster positive visitor experiences by
helpful and memorable being responsive to needs and @ Average monthly Visitors January — May: 1 60 per month
experience that encouraging repeat visits for ongoing
encourages return visits. updates about the region. .
@ Average monthly Visitors June — October: 5 9 5 per month
=) ®
@
9 a g T 1 'ﬁ' @ Average monthly Visitors November — December: 1 90 per month
Every conversation. Every recommendation. Every visitor. s o
. , Average monthly Email inquiries: er month
We connect people to places — and help our entire county thrive. EC Mo Y Emarinquines 1 5 5 P om

CHAMBER OF COMMERCE Supporting Businesses. With Pride for

| i it \ ERVIN R REGION o\
SOUTHERN HUMBOLDT @ Connecting Communities. § SERVING OUR REGIO | (%’ Satberillleoie
$ 80+ Years ]

& VISITOR CENTER Inspiring Travel.



MARKETING, ADVERTISING & MEDIA

Promoting Southern Humboldt. Supporting Local Businesses.

For more than eight decades, the Southern
Humboldt Chamber of Commerce has
served our region, and for decades our
Visitor Center has been a trusted source for
guiding travelers throughout Humboldt
County. We provide year-round support for
local and regional tourism.

The Southern Humboldt Chamber of Commerce
develops an advertising plan annually based on the
latest visitor trends. We gather data by talking to
tourists visiting our Visitor Center throughout the
year. This information helps us to create a
personalized advertising schedule.

At the SHCOC, we aim to promote tourism and help
local businesses grow and succeed through our
Destination Marketing efforts.

To achieve our goals, we leverage the unique
strengths of Southern Humboldt, such as new
tourism offerings, convenient drivability, and the
value associated with vacationing here.

We focus on promoting key regional attractions,
experiences, and communities to inspire visitation.

Examples of our Destination Marketing strategy
include:

SOUTHERN HUMBOLDT |
CHAMBER OF COMMERCE

& VISITOR CENTER

Connecting Communities.
Supporting Businesses.
Inspiring Travel.

4

GLOBAL HEROES: Canadian Publication: Vancouver Sun, The Province,
National Post, Globe & Mail, plus Wall Street Journal & Chicago Tribune
print & e-paper editions

550-word advertorial | Print & Digital | Total Reach: 1.04 million

NORCAL TRAVEL & TOURISM GUIDE
% Page 500 Word Advertorial Print & Digital
Total Reach - 500,000

101 THINGS TO DO
Readership - 130,000+
Distributed as far north as Medford and as far south as Petaluma.

NCJ Insider — Humboldt Fun — 40,000 Printed Copies
Extended Reach: Northern Mendocino County, Del Norte County (select
areas), Hwy 101 Visitor Stops & Centers

AVENUE OF THE GIANTS BROCHURE & WEBSITE
Total Reach -1.5 million

SHCOC MAP & BROCHURE
Redesigned in-house (12K Printed)

CERTIFIED FOLDER - Distribution of SHCOC Brochure

Distributed to 165 sites in California: 104 Hotels; 7 Restaurants; 19 RV Parks;
1 Gas Station; 34 Others

Expanded distribution now includes Eureka Welcome Center, Ukiah
Welcome Center, and North Bay Wine Country. This program has exposure
to over 750,000 travelers heading up the 101 every year.

SOUTHEAST PUBLICATIONS
Benbow KOA Guide (18-20,000 guests per year)
Giant Redwoods Resort and Redwoods River Resort (12-15,000 guests per year)

REDHEADED BLACKBELT
Year-Round Online Banner Ad Promoting Local Chamber Events

SERVING OUR REGION
With Pride for
80+ Years




REGIONAL TOURISM LEADERSHIP &
NORTH COAST TOURISM COUNCIL

Leveraging Regzmm! Partner s/nps to Drive Visitors to Humboldt County

@ REGIONAL LEADERSHIP

Southern Humboldt Chamber The Southern Humboldt Chamber of Commerce &
. Visitor Center proudly serves as one of two
Annual Contribution Humboldt County seats on the North Coast Tourism

& * TcA.CO M :'f : ','_. ' Council (North of Ordinary)—a regional Destination
ORTHCO AS ' 6 500 Marketing Organization representing:
N AVENUE of v GIANT ; ) g org p g

IN PARTNERSHIP WITH J 3
.Cal_LEcu:ma ' L - North Coast Tourism Council -

" " DEL NORTE HUMBOLDT MENDOCINO LAKE
4 Counties Combine COUNTY COUNTY COUNTY COUNTY

One Reglon -l - e : 554,000 in partnership with Visit California.

This regional collaboration allows Humboldt County to

Four Countles /) A participate in marketing efforts that would otherwise
‘ ‘ be unattainable through local funding alone.
Millions of

Visitor Impressions.

Visit California
Matches

Promotes Humboldt County alongside three
2024-2025 REGIONAL MARKETING RESULTS $54, 000 @ neighboring counties
@ Expands visitor reach through statewide
'; 8 @ and national campaigns

HOW SOUTHERN HUMBOLDT BENEFITS

16.25 14 163.000+ 127.000+ Generates qualified travel leads for
- : i .
MILLION+ MILLION $ 108 ,000+ Humboldt businesses
ol ot aran SESSIONS NEISITORS Increases exposure through Visit
IMPRESSIONS THROUGH BRAND SESSIONS VISITORS . . p g
AMBLECARCH CAMESIH Regional Marketing Budget California partnerships
0 @ ﬁ Supports year-round tourism marketing
3.3 : @ Provides Southern Humboldt a seat at

Ml LI:ION 58,800+ 6,000+ 43,000+ the regional planning table
SOCIAL MEDIA SOCIAL QUALIFIED MARKETING ~ CONTEST ENTRIES @ Amplifies local destinations through
IMPRESSIONS ENGASEMENTS LEARS GENERATED COLECIED cooperative advertising and media buys

NORTH OF ORDINARY FY 2024-2025 MARKETING REPORT
{JULY 1, 2024 — JUNE 30, 2025)

By investing 56,500 annually, the Southern Humboldt Chamber of Commerce helps
SOUTHERN HUMBOLDT | leverage a regional marketing partnership that grows to more than $108,000 @%

CHAMBER OF COMMERCE through combined North Coast county investments and matching support from garberville.org

-

& VISITOR CENTER Visit California. This collaboration significantly expands Humboldt County's
tourism reach while ensuring Southern Humboldt has a voice in regional
destination marketing and statewide tourism initiatives.




BEAUTIFICATION S & o £ 5 3 e
PROJECTS eyl e

and Welcoming

b B . : ' = B Southern Humboldt G
Enhancing Our Community SSSINL 2 P, e & » ...
Creating a Welcoming Experience = ONTH 5 - | a7 :
These projects reflect our commitment to a cleaner,
more beautiful, and more vibrant Garberville.
Together, we help create a community residents are

proud to call home and a destination visitors love to

experience.

2 s i
il GARBERVILLE & GARBERVILLE N CHRISTMAS
ROUNDABOUT TOWN BANNERS & FLAG DECORATIONS
-

This project installed a new drip Fourteen new seasonal banners were purchased, Fourteen new holiday banners were

irrigation system and drought- highlighting community assets including the purchased, and seventeen downtown

tolerant landscaping to the Southern Humboldt Community Park, shopping, windows were painted as part of our seasonal
Garberville Roundabout, helping dining, Shelter Cove, Farmers Market, Rodeo, beautification efforts. Downtown Garberville
create a more beautiful, sustainable, Parade, and more. Existing banner hardware was was decorated with garlands, wreaths, lights
and welcoming gateway for our repaired and replaced where necessary. In e {2 bahriers, bt thinse aaditional i\/tain )
community and visitors alike. addition, the Chamber replaces the American Street trees feat,uring decorations created by

Town Flag each year, reflecting our ongoing

commitment to community pride. local schools and 4-H. The Holiday Student Art

Project was showcased in the windows of
Calico’s, highlighting the creativity of local
students. A highlight of the season was the
inaugural Wishing Tree and Tree Lighting on
December 6th at Garberville Town Square,
bringing the community together in
celebration.

“n
3
", 17 {E‘.gf". 16
NEW HOLIDAY PAINTED HOLIDAY ADDITIONAL
Hardware repaired and replaced where necessary BANNERS WINDOWS WREATHS TREES

14 NEW SEASONAL BANNERS INSTALLED

NEW DRIP BEAUTIFUL & DROUGHT-TOLERANT
IRRIGATION SYSTEM WELCOMING GATEWAY LANDSCAPING

SOUTHERN HUMBOLDT | 9 Connecting Communities. " _ SERVING OUR REGION
CHAMBER OF COMMERCE g Supporting Businesses. &  With Pride for

& VISITOR CENTER | Inspiring Travel. T=T- 80+ Years



MERCHANTS’ GUILD

Clean Streets. Strong Businesses. A Welcoming Community.

The Merchants’ Guild is a collaborative, community-supported
program designed to maintain clean, safe, and welcoming
business districts in Garberville and Redway.

It is partially funded by quarterly contributions from local
merchants, with all funds directed toward beautification and

(V) Healthy streets
maintenance services. . _ = = S ] create a thriving

Destination marketing does not end when visitors arrive — COMMANILY.

maintaining welcoming commercial districts strengthens the
overall visitor experience.

L — s

Street & Sidewalk Maintenance: The program’s total operating cost is This program remains a strong example of
500-600 Ibs. of trash collected biweekly [ approximately $12,000 per year. shared investment, where local businesses
L and county resources work hand-in-hand to
Expenses include: support economic development, tourism
Sidewalks swept weekly . appeal, and community pride in Southern
8 Employee wages Humboldt.

Sidewalks pressure-washed
three times per year

0 Insurance &

Trash disposal

Leaves removed weekly during fall @ Cleaning supplies and equipment

Grass and weed control .
performed seasonally 4 I Transient Occupancy Tax (TOT) funding plays

an important role in supporting the

Additional tasks completed as needed - N W continuation of essential maintenance and

©O0000

beautification services. ] ol .
Beautiful Strong  Great Visitor Community
Districts = Businesses = Experience Pride

SOUTHERN HUMBOLDT Connecting Communities. SERVING OUR REGION arbervilleor
CHAMBER OF COMMERCE Supporting Businesses. * With Pride for g OF8
& VISITOR CENTER Inspiring Travel. ' 80+ Years

/' 2025/2026 ANNUAL REPORT  PAGE 9



COMMUNITY RESOURCES & VISITOR TOOLS 4

Connecting People * Providing Information * Strengthening Our Region

To better serve residents, business owners, and community partners, we continue to expand online resources that
connect people to the information they need and inspire visitors to explore all that Humboldt County offers.
These tools reflect our commitment to access, transparency, and regional collaboration.

COMMUNITY RESOURCES PAGE

0 REQUEST A MAP & GUIDE

Our Community Resources
page serves as a centralized
hub for essential
information, connecting
residents, businesses,
visitors, and community
partners with the resources
they need.

® &

Gateway State

County
Officials

County & State

Agencies Chambers Representatives

& Resources

KEY FEATURES OF THE COMMUNITY RESOURCES PAGE:
HUMBOLDT COUNTY BOARD OF SUPERVISORS CONTACT INFORMATION
8 Clear access to contact details and district information for all Supervisors,
supporting civic engagement and communication.

A curated list of frequently accessed departments and services, including

@ COUNTY & STATE AGENCY CONTACTS
planning, permitting, public health, and small business resources.

Direct links and contacts for neighboring Chambers of Commerce

@ GATEWAY CHAMBERS OF COMMERCE DIRECTORY
throughout the region to foster regional partnerships and collaboration.

. STATE-LEVEL REPRESENTATIVES & RESOURCES

ﬁ Quick access to contact information for our State Assemblymember,
State Senator, and key state departments relevant to business and
community development.

This resource is actively maintained and updated as new contacts,

E agencies, and resources become available. It has already become a
valuable tool for locals and visitors alike seeking fast, reliable access to

important community connections.

SOUTHERN HUMBOLDT

CHAMBER OF COMMERCE
& VISITOR CENTER

0

Inspiring Travel.

Connecting Communities.
Supporting Businesses.

As part of our ongoing visitor services, the
Southern Humboldt Chamber of Commerce &
Visitor Center provides a “Request a Map &
Guide” resource through our website, helping
travelers access the information they need before
arriving in Humboldt County.

Visitors can request customized travel information
based on the communities, attractions, and
experiences they are interested in exploring, with
resources provided by email or mail.

.? Mail Delivery

’x‘ Email Delivery

PURPOSE AND BENEFITS:

Helps travelers plan their visit by offering tailored resources about
Humboldt destinations.

Supports local tourism efforts across the county by distributing
accurate, up-to-date guides.

Encourages direct communication between the Chamber and
prospective visitors, increasing visibility and engagement.

GATEWAY CHAMBER REGIONS FEATURED:

O Arcata @ Eureka Ferndale @ Fortuna @Garbewille
@ Shelter Cove o Trinidad @V\hﬂt)eek

This tool provides a user-friendly way for visitors to explore all that
Humboldt County has to offer and drives interest in both well-known
destinations and hidden gems throughout the region.

I *?* | @garbemme.org

@ veierse (Y or

SERVING OUR REGION
With Pride for
80+ Years

/' 2025/2026 ANNUAL REPORT



EVENTS & COMMUNITY ENGAGEMENT

Connecting People » Celebrating Community * Driving Economic Impact

The Southern Humboldt Chamber of Commerce hosts and supports a variety of events throughout the year that strengthen community
connections, celebrate local traditions, and support small businesses. These events create opportunities for residents, organizations,
businesses, and community partners to come together, build relationships, and support a vibrant Southern Humboldt. From long-
standing community traditions to collaborative partnerships and business-focused gatherings, each event reflects our commitment to
strengthening community pride, encouraging collaboration, and supporting the people and businesses that make our region unique.

) EVENTS SPONSORED

@ Lost Coast Storm Runner

@ Soroptimist Lighted Parade

& Heart of the Redwoods Community
Hospice Taste of the Cove

@ Mateel Community Center Summer
Arts & Music Festival

@ SoHum Benbow Wine Auction

o

Garberville Rotary Digital Sign for
the center of town

Tug-o-War.

SOUTHERN HUMBOLDT

@ WORKSHOPS

All-day workshop:
Pivot to Profit — Building an Agile
Business in an Uncertain Market

( CHAMBER MIXERS & INAUGURAL
RIBBON CUTTINGS HEROES & LEADERS BALL

What an incredible day at the Third Annual Southern Humboldt Fire
Department Games + Touch-A-Truck—we're so grateful to everyone who came
out to support, cheer, and celebrate our community.

CHAMBER OF COMMERCE

& VISITOR CENTER

Easter Egg Hunt at the Southern
Humboldt Community Park

4th of July Fireworks

Firefighters’ Games

Cops & Conversations on the
Garberville Town Square during the
Friday Farmers Market

Rodeo Parade — a tradition for
nearly 70 years

Halloween Festival on the Garberville
Town Square

Small Town Christmas in the heart of
Garberville — vendors, music, horse-
drawn carriage rides

A huge thank you to the departments who showed up, competed, and brought the energy:

» Friends of Garberville Fire Protection District « Myers Flat Volunteer Fire Department
* Redway Fire Protection District
= Briceland Volunteer Fire Department

= Phillipsville VFD
* CALFIRE

o Special recognition to Myers Flat VFD, who responded to two calls and still came back
to join the Games—true dedication.
And to Phillipsville VFD, who were called out mid-event, returned, and jumped right
back in with support from other departments stepping in so they could stay in the
Games. That's what community looks like.

Huge thanks to CalFire for judging alongside our community judges and helping us
° refine the Games—and for stepping in with a crew to round out Water Polo and

0

Inspiring Travel.

Connecting Communities.
Supporting Businesses.

We have hosted eight mixers
& ribbon cuttings so far with
more scheduled!

Thank you to our
community judges:
Jim Fulton, Dee
Way, Myers Flat
Volunteer Fire

A big thank you to
everyone at the
Family Resource
Center of Southern
Humboldt—it was
an absolute blast
collaborating and
bringing these two
events together.

%

@ Theinaugural Southem Humboldt Heroes & Leaders Ball

@ Annual Fireman's Ball & Chamber Business Awards
was officially SOLD OUT — and what an |
unforgettable evening it was.

(/] Thanks to everyone who attended, volunteered, donated,
sponsored, contributed auction items, purchased tickets, and
helped make this event such an incredible success.

@ Huge thanks to Greg & Tanya Musgrave, Julia Morgan

Redwood Grove, for their generosity in matching funds

dollar-for-dollar up to $10,000 and inspiring our community

to rally together.

Because of this amazing community effort, we are proud to

announce we reached the FULL $10,000 matching

contribution.

We were sitting at approximately $7,800 raised when the

Benbow Historic Inn contributed an additional $2,200,

bringing us to the full $10,000 match.

That created an incredible $20,000 winning pot

for one lucky Volunteer Fire Department.

Congratulations to Salmon Creek Volunteer Fire Department,

whose name was drawn as the grand prize winner!

OO0 O o

Our events bring people together, celebrate our communities,
and support local businesses—strengthening the social fabric
and economic vitality of Southern Humboldt.

SERVING OUR REGION
With Pride for
80+ Years

AR>S .
“ garberville.org



HOLIDAY PASSPORT PROGRAM

& Local Shopping Impact

THANK YOU FOR SUPPORTING
LOCAL THIS HOLIDAY SEASON!

We would like to extend our heartfelt thanks to
everyone who chose to shop and dine locally this
holiday season. Your support made a meaningful
impact on our local economy — from Shelter
Cove and Whitethorn to Garberville, Redway, the
Meadows Business Park, and along the Avenue
of the Giants.

By choosing to support local businesses,
residents and visitors helped our community
thrive, while reinforcing the importance of
keeping dollars circulating right here in Southern

2 O
$125

900+
AVERAGE REPORTED

COMPLETED
PASSPORT ENTRIES SPEND PER ENTRY

SOUTHERN HUMBOLDT

CHAMBER OF COMMERCE
& VISITOR CENTER

) THIRD ANNUAL

HOLIDAY PASSPORT PROGRAM-

' BIGGER AND BETTER
Now in its third year, the Holiday Passport
Program ran from November 11 to December 31
and saw even greater participation than the
previous year. This year, the program expanded
to include local restaurants, further broadening
community impact and engagement.
PROGRAM HIGHLIGHTS:

Over 900 completed entries submitted

Participants spent an average of $125 per entry
Generating over $112,500 in total sales for
participating local businesses and restaurants

Dozens of merchants participated across
Southern Humboldt

O

$112,500

ESTIMATED LOCAL SALES
GENERATED FOR LOCAL
BUSINESSES & RESTAURANTS

O 000

®6  This growing tradition
continues to foster community
pride, boost small business
visibility, and highlight the

power of local collaborat|on.§§

Connecting Communities.
Supporting Businesses.
Inspiring Travel.

DOZENS

PARTICIPATING
MERCHANTS

CHAMBER TOWN BUCKS —

A PRIZE WITH LOCAL PURPOSE
Rather than issuing traditional cash prizes,
winners of the Holiday Passport Program were
awarded Chamber Town Bucks—a unique, local
currency redeemable at a network of

participating merchants.
WHY TOWN BUCKS MATTER:

@& They support local businesses directly

o Encourage recipients to explore and spend
within their community

o Helps keep the spirit of giving local during the
holiday season and beyond

Town Bucks are more than a prize—they are an
investment in our community's economic vitality.

(=)

NOV. 11 - DEC. 31

CAMPAIGN PERIOD

SERVING OUR REGION (ﬁ“»

| é* With Pride for ;55@ garberville.org
Ta 80+ Years _
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CONFERENCES & ADVOCACY

Representing Southern Humboldt » Advancing Our Community

PROUDLY REPRESENTING CALTRAVEL SUMMIT - LAKE TAHOE CALTRAVEL TOURISM ADVOCACY DAYS
SOUTHERN HUMBOLDT THE ONLY HUMBOLDT COUNTY REPRESENTATIVE SACRAMENTO, CALIFORNIA
The Savthern BUmbsidtChamberof Commerce & As the only representative from Humboldt County, our Participated in CalTravel Tourism Advocacy Days at
Visitor Center advocates for our region by Executive Director attended the CalTravel Summit in the California State Capitol, meeting with legislators
participating in statewide tourism conversations, Lake Tahoe, joining tourism leaders from across the and stakeholders to advocate for policies and
economic development initiatives, and partnerships state to discuss industry trends, policy priorities, and investments that support tourism, small businesses,
that bring visibility and resources back to Southern strategies to strengthen California's tourism economy. and rural economies across California.

Humboldt.

This year, our efforts included regional conferences,
Congressman Jared Huffman’s visit highlighting
community investments and the future Southern
Humboldt hospital project, and the Downtown
Revitalization Playbook partnership with Morrison &
Company and Wells Fargo Bank.

By showing up and building relationships, we ensure
Southern Humboldt’s voice is represented and our
communities are connected to future opportunities.

OLYMPICS | : A,

s

CALIFORNIA OUTDOOR REDWOOD COAST REGION
ECONOMY SUMMIT ECONOMIC DEVELOPMIENT SUMMIT B8
EUREKA, CALIFORNIA LAKEPORT, CALIFORNIA

Joined leaders from across the state to
explore the vital role of the outdoor
economy in driving sustainable growth,
conservation, and quality of life in
California's communities.

Engaged with regional leaders and economic
development experts to collaborate on strategies
that promote business growth, workforce
development, and long-term prosperity for our
communities along the Redwood Coast.

MAKING AN IMPACT
ADVOCATE REPRESENT COLLABORATE INFLUENCE SUPPORT STRENGTHEN
FOR STRONG TOURISM SOUTHERN HUMBOLDT WITH LEADERS & ﬁl POLICY & FUNDING LOCAL BUSINESSES & SOUTHERN
& RURAL ECONOMIES AT THE STATE LEVEL PARTNERS ACROSS DECISIONS COMMUNITY GROWTH HUMBOLDT'S VOICE &

CALIFORNIA VISIBIUTY

_ By showing up, speaking up, and building relationships,
we help bring resources, opportunities, and visibility back to Southern Humboldt

SERVING OUR REGION

Supporting Businesses. ‘ é* With Pride for
| Ta

80+ Years

CHAMBER OF COMMERCE
& VISITOR CENTER

SOUTHERN HUMBOLDT | @ Connecting Communities.

Inspiring Travel.




EVERY CONVERSATION.
EVERY RECOMMENDATION.
EVERY VISITOR.

We connect people to places —
strengthening communities
throughout Humboldt County.

For more than 80 years, the Southern Humboldt Chamber of Commerce
has been a trusted resource, advocate, and connector for our
communities. For decades, our Visitor Center has been the heart of that
mission—welcoming travelers, sharing local knowledge, supporting
businesses, and promoting the people and places that make Humboldt
County extraordinary.

Thank

TO OUR PARTNERS AND SUPPORTERS

Your support helps us welcome visitors, support businesses, and

WELCOME VISITORS

Providing trusted information
and personal connections.

SUPPORT BUSINESSES
Advocating, educating, and promoting
our local economy.

PROMOTE OUR DESTINATIONS
Marketing Southern Humboldt and Humboldt
County near and far.

STRENGTHEN PARTNERSHIPS

Collaborating with organizations,
agencies, and communities.

66 Tourism is more than attracting visitors—
it is building strong communities
visitors want to experience and

strengthen communities in Southern Humboldt and throughout
Humboldt County.
We appreciate your continued investment in our shared success.

residents are proud to call home 99

SERVING
SOUTHERN HUMBOLDT

o

() 782 REDWOOD DR, GARBERVILLE, CA 95542 ‘
SOUTHERN HUMBOLDT

CHAMBER OF COMMERCE
& VISITOR CENTER

L. (707)923-2613
B¢ CHAMBER@GARBERVILLE.ORG

#%  WWW.GARBERVILLE.ORG
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